This Page Is Inserted by IFW Operations 
and is not a part of the Official Record 

BEST AVAILABLE IMAGES 

Defective images within this document are accurate representations of the 
original documents submitted by the applicant. 

Defects in the images may include (but are not limited to): 

• BLACK BORDERS 

• TEXT CUT OFF AT TOP, BOTTOM OR SIDES 

• FADED TEXT 

• ILLEGIBLE TEXT 

• SKEWED/SLANTED IMAGES 

• COLORED PHOTOS 

• BLACK OR VERY BLACK AND WHITE DARK PHOTOS 

• GRAY SCALE DOCUMENTS 



IMAGES ARE BEST AVAILABLE COPY. 



As rescanning documents will not correct images, 
please do not report the images to the 
Image Problems Mailbox. 



25a, Access server 16 
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2Sb, Initiate Profile session 


i 


7 


25c, Initiate aesthetic based 
profile collection session 
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25d, Search available products based on 
profile results 
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25e, Display results 
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25f, Link to site or host web page to sell product 



24a, Obtain identification information 
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24b, Select item type 
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24c, Select price range 
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24d, Select vendors/brands preferred or not to 
consider 
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24e, Select maximum availability latency 



FIG. 3 
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32, Set of images sent to client 
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34, Server receives responses from client that examined 
set of images 
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36, Server analyzes responses from set of 
images 






46, Select next set of images 
based on responses 
received from client 







40, form a test set and send 
to client 



42, Predict clients 
responses to test set 
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44, Receive responses 



52, select more images 
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Predicted 
Responses close to 
actual 
responses? 



yes 



50, form aesthetic profile tag 
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RECEIVE NUMERICAL SCORE, 62 



ENTER SUM OR AVERAGE SCORE 

OF SCORES FROM 
RESPONSES, FOR LIKE SCALES, 64 
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FIG. 5 



72, Retrieve Customer Tag 



Database 
for product 
tags, links,etc. 



74, Retrieve all product tags for 
product type 
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76, Score retrieved product tags 
Compared to aesthetic profile 
tag of client, to 
form result tags for products 



78, Order result tags by score 
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80, retrieve links or other information 
for highest scored products. 
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FIG. 6 



82, Send results to client 



76e, Select next fields 
to score 



76a, Score corresponding field 
in profile and product tags 



76b, Weight result (optional) 
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78, Sort high score to 
low score (FIG. 6) 
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FIG. 7 
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Database 
for product 
tags, lmks,etc. 



92, Select product and set of images 
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94,' trained scorer, scores 
images of product based 
on aesthetic features 








98, collect results and form 
code/tag for product 



100, Store code/tag in database 
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FIGo 8 



1 10a, Retrieve Customer 1 
profile Tag 



1 10b, Retrieve Customer 2 
profile Tag 



1 12a Weight selective fields (optional) 



1 12b Weight selective fields (optional) 




114, Combine weighted or unweighted 
customer profiles to form composite 
aesthetic profile 



116, Store composite 
aesthetic profile 



FIG. 9 



Database 
for product 
tags, links,etc. 




126, Update profile using a subset of 
Images to obtain aesthetic profile 
information for user 
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128 Form composite profile 
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130, Store composite profile 
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152 Retrieve product profile tags for products 
under consideration 



154, Analyze product tags to find correlations 
between scales in products 
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156, score scales as they appear in product tags 



158, order scales based on scores 



160, Display results 
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154a, produce arithmetic mean for all styles 
in product tags 



154b, assign arithmetic mean value for each 
style field in result vector 



154c, compare values in result vector to threshold 
values to determine whether indication 
is signficant 



172, enter preferences for scales 
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174, Compile aesthetic profile tag for client 



Database 
for product 
tags, links,etc. 



74, Retrieve all product tags for 
product type 
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76, Score retrieved product tags 
compared to complied aesthetic 
profile tag of cHent, to 
form result tags for products 
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